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PRIORITY AREAS

01

02

03

04

05

06

Global Communications

Innovation & AI

Partner Engagement

Trade & Product Development

Meetings & Incentive Travel

Global Events
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U.S. Inbound 

Travel Landscape
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OUTLINE

1. 2024 YTD Visitation and Spending: Double-digit growth

2. 2024 Air Capacity and Accessibility: Above pre-pandemic

3. Visitation Forecast: Strong growth, moderate pace
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Total International Travel to the U.S. 
2024 YTD (Jan-Aug)

Brand USA

48M
YTD (Jan – Aug)

10%
YTD YoY % 

Change

90%
of 2019 levels

Source: U.S. Department of Commerce/NTTO, as of October 2024
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2024 YTD (JAN-AUG): TOTAL INTERNATIONAL TRAVEL TO THE U.S.
(Visitation in millions)
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2024 YTD (JAN-OCT): OVERSEAS TRAVEL TO THE U.S.
(Visitation in thousands)

Source: U.S. Department of Commerce/NTTO, as of November 2024

493 (+13% YoY – *4% over 2019 levels)

932 (+4% YoY)

1,100 (+7% YoY)

1,237 (+10 YoY – * 18% over 2019 levels)

1,436 (+10% YoY)

4,381 (+12% YoY)

7,800 (+25% YoY)

10,539 (+9% YoY)

29,354
(+13% YoY)
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2024 YTD (JAN-OCT): TOP 10 OVERSEAS INBOUND MARKETS TO THE U.S.
(Visitation in thousands) 

Source: Department of Commerce /NTTO, as of November 2024
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Sources: Bureau of Economic Analysis and NTTO, as of November 2024

Total International Travel Spending to the U.S. 
2024 YTD (Jan-Sep)

$189.3B
YTD (Jan – Sep)

14%
YTD YoY % 

Change

+6%
Over 2019 levels
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7 MONTHS OF SPENDING ABOVE $21B THIS YEAR
(spending in billions)

Sources: Bureau of Economic Analysis and NTTO, as of November 2024
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U.S. INBOUND SCHEDULED AIR CAPACITY

Source: Sabre, October, 2024.
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2024 U.S. INBOUND SCHEDULED AIR CAPACITY BY REGION
(Seats in millions)

Source: Sabre, October, 2024.

4
6

.1

3
9

.5

17
.2

2
4

.0

8
.0 9
.9

5
.6

3
.9

1.
4

4
4

.9

4
0

.9

17
.6

14
.4

9
.0

9
.2

6
.3

3
.3

1.
7

4
7

.8

4
4

.6

18
.9

17
.9

10
.2

9
.9

6
.0

3
.5

1.
8

Europe North

America

Caribbean Asia Central

America

South

America

Middle East Oceania Africa

2019 2023 2024



Brand USA

FORECAST

79.4

19.2
22.3

50.8

66.5
73.0

83.3

90.6
94.5

2019 2020 2021 2022 2023 2024 2025 2026 2027

Source: U.S. Department of Commerce/NTTO; Oxford Economics, as of October 2024

TOTAL INTERNATIONAL TRAVEL TO THE U.S.
(Visitation in millions)



Brand USA

KEY TAKEAWAYS

Strong recovery:

1. 13% increase in overseas arrivals 

2. Visitor spending up 14% YoY

3. Air capacity exceeding pre-pandemic levels
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FY24 PRELIM 

CLOSE
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FY24 PRELIMINARY YEAR-END FINANCIAL HIGHLIGHTS
(As of September 30, 2024)

• Revenue

Total revenue YTD: $132.58M

Cash Contributions: $68.49M

In-Kind Contributions: $62.82M

Sponsorships and Other: $1.27M

• Expenses

Total Program Expenses: $253.11M

• Cash

Cash Reserves are strong

• Travel Promotion Fund

Met the match requirements for FY24
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FY25

Highlights
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Establish and 

maintain the USA 

as the preferred 

global travel 

destination 

1

Contribute to 
community 
prosperity
by driving 
international visits 
and spend

2

Lead & engage 
stakeholders 
of the U.S. 
travel industry

3

Maintain excellent 
organizational 
integrity and 
reputation, 
setting the 
standard for the 
global travel 
industry

4

FY25 OBJECTIVES



EXPEDIA X BRAND USA

2024

Objectives 1 & 2
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A 360° partnership with Expedia 

Together, we’ve created a comprehensive full-funnel 

co-op campaign: 

● Objective: encourage multi-city dispersal while negating the perception that 

planning a vacation to the US needs to be complex.

● Target Markets: Canada and Japan 

● Timing: November 12th 2024 through February 2025

● KPIs: 

○ Awareness: Brand Perception, Search Uplift

○ Engagement: Site visitation, VTR, CTR, VCR, Time spent with Content

○ Conversion: Increase in # of visitors, Visitor Frequency, ROAS, Room Nights

Brand USA

In addition, this partnership has unlocked new B2C 

and B2B opportunities with Expedia. 





A full 
funnel 
ecosystem 
to inspire 
and cue 
conversions

GRAB ATTENTION

High impact inspiration 

showcasing the breadth of what 

the USA has to offer

KPI: Awareness

STAY RELEVANT

Deep dive into USA road 

trip destinations through 

passions in contextual 

placements

KPI: Consideration

DRIVE ACTION

Empower the 

decision to book a 

trip to the USA, with 

Expedia

KPI: Bookings



From Vibes to bookable Tri-Tineraries



New Opportunities Unlocked

Expedia Travel Shops Expedia B2B Network SEM to Hotels.com



GLOBAL TRADE

2024

Objective 2
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FY25 MISSIONS

Jan. 13-17, 2025
Mexico Sales Mission

Jan. 19-24, 2025

India Sales & Media Mission

Feb. 13, 2025

Australia B2B

March 17-21, 2025

South America Mission

April 28-May 2, 2025

Canada Connect East

May 20-23, 2025

Canada Connect West 

July 21 – 25, 2025
Japan & South Korea Sales Mission

Brand USA
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INDIA SALES MISSION
Hyderabad  January 19 - 24, 2025

Sold Out:
- 44 companies
- 58 attendees

34
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INDIA MEDIA MISSION
Hyderabad  January 19 - 24, 2025

- 10 organizations
- 10 delegates

35
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INDIA CEO IMMERSION
Hyderabad  January 18 - 24, 2025

- Showcase India’s opportunity, 

possibility, and potential 

- Gain a greater understanding of the 

travel, media, consumer, economic 

landscapes of the market.

36



TRAVEL WEEK U.K. & EUROPE

Objectives 2 & 3 



OCTOBER 21-24, 2024

LONDON - etc VENUES COUNTY HALL



ATTENDEES

EXHIBITOR

ORGANIZATIONS

917

179
BUYER

ORGANIZATIONS

183

20 4 5 9
MARKETS VENUES EVENING EVENTS SPONSORS

ENRICHMENT SESSION     

SPEAKERS

606,861 11 19

ALL TRACKS 
IN NUMBERS

ENRICHMENT              

SESSIONS

MARKET                         

UPDATES

PRE-SCHEDULED 

APPOINTMENTS

MEDIA 

ORGANIZATIONS

83



MEDIA COVERAGE HIGHLIGHTS

Travel 
Weekly

U.K.

Quotidiano 
Travel

Italy

FVW
Germany

Tourmag
France

Hosteltur
Spain

Ladevi.info
Spain
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Other 

Board 

Business
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LEADERSHIP ELECTIONS

● Chair
○ Elliott Ferguson, President & CEO Destination DC

● Vice Chair
○ Lauren Bailey, CEO and Co-Founder, Upward Projects

● Treasurer
○ Kristen Esposito, Principal, Esposito Global Partners

● Secretary
○ Allen Orr, Founder, Orr Immigration Law Firm



LOOKING AHEAD



Thank you.

C O N S U M E R I N D U S T R Y

VisitTheUSA.com | TheBrandUSA.com

@VisitTheUSA @BrandUSA


